
  

 

 

 

 

 
 

 
 
 
 
 
 
 
 
 

 
 
 
 

 
 

 
We are beginning the New Year by upgrading adCenter with enhancements youôve been asking for. Now, you can 

customize your campaign performance grids to quickly show the information that is important to youðwithout having 
to run a performance report. The new features for your campaign, ad group, ad, and keywords grids are: 

Custom date range s. View performance during time periods that you specify, or use the preset date ranges 
that you are already familiar with. 

Column filters . Display the performance data that is most important to you by applying new column filters. 

These new features will allow you to more quickly and easily optimize your campaigns. 
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Customize your campaign performance grids 

 

Set a custom date range for 

performance data  

 

Now you can quickly view performance 

data for your campaigns, ad groups, 

ads, or keywords for custom time 

periods that you specifyðwithout 

having to run reports. For example, 

you can quickly verify your advertising 

performance for a weekend sale or 

promotion, and immediately make 

appropriate updates. 

You can set custom date ranges for up 

to 31 consecutive days within the last 

two years, or you can use the existing 

adCenter preset date ranges: this 

month, today, yesterday, last 7 days, 

last month, last 3 months, last 6 

months, this year, last year, or entire 

time. 
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Refine your performance data  by applying  

custom filters  

 

Now you can quickly find the performance data 

that is most important to you by applying 

column filters to your campaign performance 

grids. For example, you can use column filters 

to hide low-performing keywords and let you 

focus on the high-performing ones. Or you 

might want to display keywords with high 

spend but low click-through rates to optimize 

them, and much more.  

In addition to applying filters to the data 

values, you can also set as many as three 

custom filters on certain columns. This feature 

will be familiar, because it is similar to the 

filtering feature in Microsoft Excel. 

 

 

 

 
 

 


