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Trademark use
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Paid search is a £2 billion
iIndustry in the UK




More than half of all PPC spending goes on

branded search terms

Ford

Ford website

Ford Escort

Ford Ka

www ford com

Table 1: Percentage of total clicks by category.

Non-

Branded Branded Total
First Visit 29.0% 22.7% 51.7%
Repeat Visit 11.4% 36.9% 48.3%
Total 40.4%, 59.6% 100.0%

Source:; www.atlassolutions.com



So trademark protection is a big deal



