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Todayôs Programme

Å Introduction

Jon Myers, Head of Search, MediaVest

Å Intellectual property ownership

Gavin Ailes, Deputy Managing Director, The Search Works

Å Trademark use

Mike Teesdale, Planning Director, Harvest Digital

Å Selecting a search agency

Paul Mead, Managing Director, VCCP Search

Å Q & A
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Trademark Use in PPC Search

Mike Teasdale | Planning Director | Harvest Digital



Paid search is a £2 billion 

industry in the UK



More than half of all PPC spending goes on 

branded search terms

Ford

Ford Escort

Ford Ka

www ford comFord website

Source: www.atlassolutions.com



So trademark protection is a big deal


